

	Job Title:  Student Recruitment Marketing Manager

	Pay Band:  7

	RBC Reference: (2022) RBC490
	Date:  November 2022

	Reports to : Head of Marketing & Student Recruitment 

	Responsible for: Student Recruitment Officer

	Department : Student Recruitment and Marketing

	Role responsibilities 

	The post holder will support the delivery of Rose Bruford College’s student recruitment marketing campaigns, both nationally and internationally to increase the annual student intake and achieve the College’s access and inclusion targets. The post holder will support the Head of Marketing & Student Recruitment with the development and implementation of the College’s student recruitment strategy, developing new recruitment opportunities and maximising the potential of recruitment leads.  


	Key working relationships/contacts specific to the role holder 

	The post holder will liaise with Heads of School, Academic Programme Managers and Programme Directors to identify and maximise student recruitment opportunities.
The post holder will develop and deliver recruitment campaigns and liaise with the Head of Marketing & Student Recruitment to ensure collaboration between recruitment initiatives Access, Alumni and Student Experience.

The post holder will work closely with the Admissions Manager to align recruitment drives with initiatives designed to ensure conversion of applications to enrolments.  
The post-holder is directly line-managed by the Head of Marketing & Student Recruitment, and line manages the Student Recruitment Officer. 



	Main responsibilities, duties and accountability of the role 

	1. 
	Develop and deliver data-driven, robust marketing campaigns to increase student intake, applications, engagements and lead generation, for undergraduate and postgraduate programmes, particularly across programmes which have capacity to expand student numbers. Work with staff across the College to ensure that the opportunities from recruitment activity are maximised, leading to increased student intake and realisation of the College’s application, enrolment, access and inclusion aspirations and targets.  

	2. 
	Develop international recruitment initiatives at both undergraduate and postgraduate level, building on existing activities (such as URTAs and recruitment in Iceland and Norway) as well as lead on activity in new countries and key target markets. Develop international leads generated by members of staff from across the College.

	3. 
	Work with the Head of Marketing & Student Recruitment and Digital Content Manager and the College’s digital marketing agency on paid media campaigns for recruitment, including display, social media and paid search.

	4. 
	Manage College Open Days alongside College staff and departments, including planning and managing the marketing campaigns and evaluating their impact effectively. 

	5. 
	In liaison with the Head of Marketing & Student Recruitment and Admissions Manager, monitor applications, analyse application patterns, market research and College and sector data. Proactively recommend and implement new opportunities for student recruitment activity.

	6. 
	Ensure that recruitment campaigns are evaluated effectively to ensure that the impact of activity is being measured, and changes are implemented as appropriate. Provide the Senior Management Team and Heads of Schools with regular reporting on the effectiveness of recruitment initiatives.

	7. 
	Work with designers and the Head of Marketing & Student Recruitment to produce printed and digital recruitment collateral (such as flyers, targeted mailings, email newsletters and merchandise), ensuring this is created to the highest standard. Liaise with the Head of Marketing & Student Recruitment on the publication and distribution of the College prospectus. 

	8. 
	Work with the Heads of Schools and the Head of Marketing & Student Recruitment to develop market research and marketing strategies for newly validated programmes.

	9. 
	Work closely with the Access & Participation Manager to ensure the College’s widening participation objectives and opportunities for prospective students are incorporated into recruitment campaigns.

	10. 
	Oversee the Student Recruitment Officer’s work in providing a comprehensive programme of recruitment initiatives – talks/workshops/masterclasses – in schools/colleges/arts organisations and theatre groups.

	11. 
	Plan and manage the College’s presence at careers fairs across the UK and internationally (in-person and online); manage the marketing campaigns for the events, be the lead staff member on the day for off-site recruitment events and supervise student/alumni ambassadors and other staff members as required.

	12. 
	Work with the Heads of School ensure that the College has a presence at industry conferences and exhibitions (e.g. PLASA) that have potential to boost student intake.

	13. 
	Work with the Head of Marketing & Student Recruitment and Admissions Manager to develop an annual campaign plan for approval by the Senior Management Team to demonstrate how planned recruitment activities for the year will ensure that enrolment targets are met.

	14. 
	Line manage the Student Recruitment Officer to include development opportunities and annual appraisals; develop their knowledge, skills and experience inline with the needs of the role. 

	15. 
	Create and deliver presentations to audiences in schools/colleges/arts organisations and at College Open Days as required.  Represent the College, both nationally and internationally, at recruitment events.

	16. 
	Manage the student ambassadors scheme and ensure that they are fully briefed and trained in order to support the full breadth of student recruitment activities.


PERSON SPECIFICATION FOR ROLE OF Student Recruitment Manager
Key to validate section:   (1) AF Application form (2) AS Assessment (3) I Interview

	Competency for the role 
	Requirements for the role 
	Essential

√
	Desirable
√
	Validate AF/AS/I


	Qualification 
	Degree level education or equivalent experience
	
	X
	AF

	Knowledge & Experience
	Knowledge and experience of UK and international HE recruitment
	X
	
	AF/AS

	
	Understanding of Rose Bruford College’s programmes and ethos
	
	X
	I

	
	Knowledge of the UK Higher Education market
	X
	
	AS/I

	
	Knowledge of marketing strategies to support recruitment
	X
	
	I

	
	Knowledge of a range of digital advertising strategies and how they apply to student recruitment
	X
	
	

	
	Knowledge of GDPR and Data Protection legislation and how that applies to communications
	X
	
	

	
	Previous of line management experience 
	
	X
	AF/I

	Communication 

· Oral, written, complexity

· Liaison and networking

· Information technology
	Excellent oral communication skills with experience of presenting to a range of target audiences, particularly young people.
	X
	
	AS

	
	Ability to work collaboratively with colleagues from across the College to develop recruitment initiatives.
	X
	
	I

	
	Networking skills to develop relationships with organisations in the UK and internationally
	X
	
	AF/I

	
	Excellent IT skills including PowerPoint, Word, Excel and Outlook
	X
	
	AF


	Managing Resources

· Teamwork and motivation

· Service delivery

· Decision making

· Planning and organising

· Team development
	Excellent customer relationship skills 
	X
	
	I

	
	Ability to deliver multiple projects with competing demands on time and resources
	X
	
	AF

	
	Ability to line manage by engaging, guiding, motivating and performance managing as necessary to ensure delivery of targets and objectives both individual and team. 
	X
	
	I

	
	Ability to motivate staff across the institution to collaborate on recruitment projects.
	X
	
	I

	Problem solving and investigation skills required and used to carry out responsibilities of the role
	High level research skills required to identify new recruitment territories and potential partners
	X
	
	AF

	Service Delivery 

Who benefits from the service, staff, students, visitors and clients?  What level of service does this role provide; is the service proactive/ standard. Who decides on the service level?
	Ability to deliver a quality customer services to potential applicants
	X
	
	AF

	
	Ability to identify the right service and support to individual stakeholders
	X
	
	AS

	Sensory and physical demands required to complete work.

Health and Wellbeing responsibilities of the role 


	The post will have some national and international travel demands and will also require some weekend working (for which TOIL will be available for).
	
	
	

	Special requirements for this role:   
Enhanced disclosure and barring (DBS)


	Please read before signing.  
When you sign this job description and person specification document you confirm that this is an accurate reflection of the tasks, duties and responsibilities the role holder will be required to deliver.


	You are advised to retain a copy of the completed job description and person specification for reference. 



	Signed by Line Manager :







	Date: 



	Signed by Role Holder (if applicable)


	Date: 

	Signed by Head of Department:





:
pme:
	Date:




1

